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What is a customers strategic and marketing plan?
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Customers strategic and marketing plan Approve & Linkage
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1-1 Booster pump UOC 12 / 13 9@

ALC 18 9@
1-2 Auto Flushing Valve 20 9@
1-3 Smart Meter 150 1309

1-4 8ig Data : Water Loss  Prototype
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