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State Enterprise
Assessment Model :

1. m‘iﬁ'ﬁuguﬂﬁﬁuazmimmﬁm
(Corporate Governance & Leadership : CG & Leadership)
2. mi’n\‘iLquL“ﬁdﬂa%wﬁ (Strategic Planning : SP)

3. MIUIEITANNLRDS L.Lﬂzmsmuqmmﬂlu
(Risk Management & Internal Control : RM & IC)

4

1 9/ Wy 1 92 b
4. msiaundiamlaainiEs uazanan

1Y

AUNWENALLA gﬁdaﬂﬁdamﬁmmz

(Stakeholder & Customer : SCM)
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5. mswauwunalulad@ina (Digital Technology : DT)

6. ﬂ’l‘m%‘ﬁ’ﬁ"r]iuu%ﬁtf (Human Capital Management : HCM) SO5 Stakeholder Relationship
7. ANIIAMIANNILASWIANTIY . -
u S06 ﬂﬂi’%ﬂ‘ﬂ@lﬂbﬂ'lﬂ%‘)(ﬂ

(Knowledge Management & Innovation Management : KM & IM)
3. n’]‘iﬂﬁ‘«aﬁﬂ‘lm’lﬂlu(lntemal Audit : |A)



How to become customers strategic and marketing?
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Marketing Objective

* Stakeholder Relationship
Engagement & Satisfaction

Coverage “ * U35IANTUTINAILAZAMAINLN

Revenue * Digital & Innovation

Customer Strategy
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